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1. Establishment and principles
The decision to establish the programme has been made by the University Board of Blekinge Institute of Technology. The department responsible for the programme is the School of Management. The study programme syllabus has been approved by the Board of Undergraduate Studies at Blekinge Institute of Technology, 2004-09-01 

The syllabus is valid for students admitted to the programme for the academic year 2004/2005 or later.

2. General information

The programme offers broad knowledge of Business Administration to students with prior university studies and with working experience. The programme offers studies in the main functional business areas such as marketing, finance, accounting, organization, management and strategy. When relevant, a course has a certain focus on economy and management in the Information Age. The final course on the programme is the Master thesis which is an independently written project.

Most of the course work is carried out on the Internet when the students discuss with each other and communicate with the teachers. The students meet physically twice during the program - at the start of the programme and at the end of the programme.

3. Objectives

The general objectives of the programme are defined in the Higher Education Act. Academic studies must rest on a scientific foundation and develop the students’ ability in critical thinking. 

The goal of the programme is to offer the student a broad understanding of the subject Business Administration with a specific understanding of economy and management in the Information Age. After completing the programme, the student should be able to individually reflect upon topics and to critically evaluate theories in the different areas that are covered in the programme.

4. Admission Requirements

For admission to the programme, the student must have a Bachelor’s degree and at least two years of working experience after the Bachelor’s degree. Good knowledge in the English language is also required, as all the courses in the programme are open to international students and will be given in English. Students with foreign degrees must be able to validate their English proficiency (TOEFL 550/213 or IELTS 6.0 with a minimum of 4,5 for each module).

5. Main Structure
The programme is offered both as a full-time programme over one academic year and as a part-time programme over two academic years. In both cases, the programme requires effectively 40 weeks of study. It contains only mandatory courses as follows: 

· History of Economic Thought

5 credit points. 

Classics in Economic Thought. Scientific Milestones in Business Administration and Management.

· Organization and Leadership

5 credit points. 

Individual, Group, and Organizational Behaviour. Group Process and Performance. Leadership Principles. Corporate Governance 

· Management Control and Accounting

5 credit points.

Accounting and Financial Statements. Information Systems. Management Control. 

· Economics

5 credit points.

The Economic Perspective. Markets. Public Policy  

· Investments and Finance

5 credit points. 

Principals and Agents. Investment Strategies and Option Theory.

· Strategy and Marketing

5 credit points.

Consumer Markets and Industrial Markets. Strategy in the Information Age
· Master thesis in Business Administration

10 credit points. 

The Master Thesis gives the student opportunity to specialization within a specific area of Business Administration. The Master Thesis is the final course in the programme. 

    6.
    Examination and Grades
Grades are awarded for each course. Further details of grades and examination are outlined in the different course plans.

    7.             Degree
Students who have successfully completed the program will be awarded the Swedish degree “Magisterexamen I företagsekonomi” translated into English as “Master of Business Administration”. 

