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Master of Science in Business Administration, 40 credit points

Magisterexamen i företagsekonomi, 40 poäng

1. Establishment and principles
The decision to establish the programme has been made by the University Board of Blekinge Institute of Technology. The department responsible for the programme is the School of Management. The study programme syllabus has been approved by the Board of Undergraduate Studies (GUN) at Blekinge Institute of Technology, 2004-09-01 

The syllabus is valid for students admitted to the programme for the academic year 2004/2005 or later.

2. General information

The one year long study programme offers in-depth knowledge of Business Administration, after a completed Bachelor’s degree. The programme include studies in the areas of finance, management control and organization theory plus a number of optional courses. The final course on the programme is the Master thesis which is an independently written project of 10 credit points. 

3. Objectives

The general objectives of the programme are defined in the Higher Education Act. Academic studies must rest on a scientific foundation and develop the students’ ability in critical thinking. 

The goal of the programme is to offer the student a deeper understanding of the subject Business Administration with a certain focus on management in the Information Age. After completing the programme, the student should be able to individually reflect upon advanced research topics and to critically evaluate theories in the different areas that are covered in the programme.

4. Admission Requirements

For admission to the programme, the student must have a Bachelor’s degree in Business Administration including at least three semesters of full-time study in business or management related subjects. Good knowledge in the English language is also required, as most of the courses in the programme are open to international students and will be given in English. Students with foreign degrees must be able to validate their English proficiency (TOEFL 550/213 or IELTS 6.0 with a minimum of 4,5 for each module).

5. Main Structure
The programme is one year long and contains mandatory specialization courses of 10 credit points and the mandatory master’s thesis of 10 credit points. The specialization courses must be completed before the student can start working on the master’s thesis. How the remaining 20 credit points should be used, is up to the student. Several courses offered on Bachelor’s and Master’s levels of Business Administration are recommended as part of the programme. However, as long as the student reaches the required number of credit points in Business Administration, other courses can be chosen. 

The programme is offered on campus on a full time basis during one academic year. Some courses are given as distance courses (online open university) and on a part time basis. The courses that are part of the programme are also offered separately. 

Within the programme, at least one of the following specialization courses must be taken: 

· Investments in the IT-industry

10 credit points. 

The course deals with evaluation  of complex investments, applied to evaluation of corporations in the ICT-industry. The course is a further specialization of the Bachelor’s courses in the area of Finance and IT (Corporate Finance).  

· Decision Making I and Decision Making II

5+5 credit points. 

The course deals with normative models for analysing decisions made under uncertainty and theories of cognitive issues regarding decision making. The course is a further specialization of the Bachelor’s courses in the area of Finance and IT. 

· Cases in management control

10 credit points.
The course deals with analyses of complex management control problems and economic aspects in the development of information products, especially software. The course is a further specialization of the Bachelor’s courses in the area of Management Control 

· The individual in the organization

10 credit point. 

The course deals with advanced organizational analysis, in particular focusing the interplay between individual and structure/organization. The course is a further specialization of the Bachelor’s courses in the area of Strategic Information and Communication Systems. 

· E-business II

10 credit points. 

The course deals with how companies can make strategic use of the Internet to improve their business. The course is a further specialization of the Bachelor’s courses in the area of e-business. 

In addition to one of these specialization courses, the Master thesis is also compulsory: 

· Master thesis in Business Administration

10 credit points. 

The Master thesis gives the student opportunity to further specialization within a specific area of Business Administration. The Master thesis is the final course on the programme. 

Furthermore there are a number of optional courses listed in Appendix A. 

    6.
    Examination and Grades
Grades are awarded for each course. Further details of grades and examination are outlined in the different course plans.

    7.             Degree
The programme leads to the degree “Filosofie Magisterexamen i Företagsekonomi” translated into English as “Master of Science in Business Administration”.

Appendix A – Optional Courses
Students on the master’s programme must take at least one specialization course comprising 10 credit points, as well as a master’s thesis of 10 credit points. The remaining 20 points are chosen among courses offered by the School of Management. The following list of courses is indicative and further options might be available.

Recommended optional courses:

Personal development, 5 credits, (Swedish language only) 

Entirety from Chaos, 10 credits, (Swedish language only) 

Economic Driven Software Development, 

Learning and change in organizations, 

Professional argumentation and negotiation, (Swedish language only) 

Leadership, (Swedish language only)

Knowledge Management, 

IT and Organizations, 10 credits, 

Relationship Management, 5 credits, 

Strategic Management of Change, 5 credits, 

Creative Problem Solving, 5 credits, (Swedish language only)

Business Intelligence, 10 credits, 

Strategy and business development, 10 credits
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