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1. Approval

This document was approved by the Undergraduate Council of the School of Management, on delegation from the Dean of the School.  It applies for students admitted in the autumn term, 2009.

.

Programme code: FEAFE

2. General information
An understanding of the economic rules of the Information Age and the ability to distil them into sound business practices and strategies are crucial in today’s business world. As new information technologies changes the economic scene, managers must apply a partly new set of tools and models in order to take advantage of emerging opportunities, and to handle a changing set of problems.

These management issues of the Information Age form the focus of the programme. The overall objective is to prepare students for management roles and to equip them to deal with the business challenges of today as well as leadership roles grounded in the requirements of an information and knowledge based society.

The main subject of the programme is Business Administration, within which framework students can choose between a number of different courses, each of which address specific aspects of the theme of the programme. In addition there are more traditional courses on management control, decision-making and organisational issues as well as modules from other subjects areas. The programme concludes with a Master thesis where students have the opportunity to further their studies in an area of their own choice. 
One credit point (högskolepoäng) in the Swedish system corresponds to one credit point in the European Credit Transfer System (ECTS).
3. Aims and learning outcomes

In addition to the aims regulated nationally, (see below, section 7) the following aims have been set for the programme.

On completion of the programme the student will:

· be able to understand the current nature of managerial work and the social, political, ethical and economic issues involved;

· be able to demonstrate a familiarity with an extended vocabulary and conceptual thinking in management and the ability to put into practice more advanced methods and models from some aspect of the field of business administration; 
· be able to make independent analyses and judgments of complex situations in a business context;

· demonstrate the ability to critically evaluate theories and their usefulness in the different areas covered in the programme;

· be able to contribute significantly to business-wide strategic analysis and strategy formulation from a management perspective;

· be able to effectively retrieve relevant information from different sources 
· be able to carry out advanced tasks in groups whose participants have different cultural backgrounds and native languages;

· be able to independently evaluate and undertake rigorous research into organisational and management issues;

· be able to demonstrate a thorough understanding of the role of information and communication technologies in business and its implications for managing in the Information Age


4. Learning and education

The one-year programme emphasizes academic depth and thus target students with previous academic experience in business and management related subject areas. These preconditions mean that students are expected to have reached the level of academic maturity necessary for studies at the advanced level where independence and initiative are critical characteristics. In addition, the required subject background mean that students have the basic knowledge of the main functional areas of business and management necessary to cope with the problem-oriented and cross-functional approach of the programme. 
The programme offers students an opportunity to specialize and advance their understanding in certain functional areas. The programme also provides opportunities for training and development of interdisciplinary skills, and especially those of analysis and independent judgement. The programme stresses throughout the need for enterprising and flexible approaches and strategies to business management, resulting from a view of the modern global business environment as characterised by ambiguity and unpredictability.

Since students are not required to have previous practical experience the programme will make extensive use of company visits and presentations from managers in industry as well as case studies on relevant industrial issues and company based projects and assignments.
The fundamental idea is for the programme to serve as an agent for liberation of thought and idea. In stimulating and encouraging problemizing and critical discussion of real life issues and situations, we hope to arouse students’ interest and curiosity and expand their capacity for creative problem solving. This involves a processual view of reality where movement, change and inception are regarded as natural phenomena. In this way, the ability to learn how to learn is seen as at least as important as what to learn. 

The programme is taught in English though some of the optional modules are currently only available in Swedish. All learning resources used are in English.
5. Main structure of the study programme

The programme is made up of three groups or sets of modules, each filling a specific role in the programme.

The first set of modules is contextual and focuses on the business environment of today. These modules should provide students with an awareness of some of the social, political, ethical and economic conditions for doing business in an increasingly global economy. 

Students should chose at least 7,5 credits from this set of modules.
The second set of modules offers students different options for specialization and in depth study within the programmes main subject area, Business administration. 

From this set students are to choose a minimum of 15 credits which must be completed before the Master Thesis can be started.

The third set of modules focus on advanced research and scientific inquiry in business context, and also include the Master thesis. The modules in this set are mandatory for all students.
In all, above requirements means that the student chooses courses from the three sets adding  up to 45 credits (7,5+15+22,5) . In addition students are to choose another 15 credits either from the specialization modules or from a varying set of optional courses.  When choosing courses, students must bear in mind the degree stipulation to include at least 30 credits at D-level within the main subject area, and that a maximum of 15 credits at basic level may be included.  To include any course not amongst the list below, prior approval must be obtained.

NB. Any additional courses, above and beyond the 60 credits required for the degree, will not be included in the degree, but documented in separate certificates.

The goals of the programme are met via the courses included in the degree. Assessment and examination is carried out at course level, and specific details of the examination and assessment processes are to be found in the relevant course descriptor.  To ensure that the student meets the requirements of the degree, the choice of individual courses must be made in consultation with the head of the programme.
The programme undergoes continual evaluation and development which may cause the courses offered and the position of the courses to change.

Mandatory Courses
	Course code/

Credits
	Title
	Subject area, level
	Goal and Contents
Upon completion of the module students will

	FE2415

7.5 credits
	Seminar in Research Methods
	Business Administration

Advanced, D
	· Be able to identify and define a relevant business or management problem, 

· Have a command of differing techniques for information retrieval and the ability to critically evaluate information from different sources 

· Be able to design and plan a major business research project / enquiry

	FE2409

15 credits
	Master Thesis in Business Administration
	Business Administration

Advanced, D
	· Demonstrate an ability to conduct research into business and management issues

· Be able to structure a logical and coherent argument 

· critically evaluate relevant literature and empirical data

· Be able to effectively communicate research findings both orally and in writing 


Optional Courses

Note that the choice of courses lies within different groups, and that there may be additional alternatives.  Choice of courses not included in these lists must be approved in advance.

	Course code/

Credits
	Title
	Subject area, level
	Goal and Contents
Upon completion of the module students will

	
	Contextual Courses
	
	

	NA1301

7.5 credits
	International Economics and its Impact on the Firm
	Economics
Basic, C
	· Demonstrate an understanding of the increasingly global character of contemporary economy, and

· Demonstrate the ability to analyze changing economic conditions and their effects on decision making in businesses and other organisations

	SO1306
7.5 credits
	Introduction to Science and Technology studies
	Sociology
Basic, C
	· Demonstrate an awareness of the role of science and technology in contemporary society

· Understand the business implications of the current emphasis on innovation and technology

	MI2407

7.5 credits
	Introduction to Strategic Sustainable Development
	Environmental Engineering
Advanced, D


	· Be able to discuss some of the sustainability challenges we meet in contemporary society, including some of the underlying causes of environmental and societal problems

· Be able to describe the most important components in a framework for strategic sustainable development

· Be able to describe different tools and concepts relevant to sustainable development and demonstrate an ability to apply that framework to describe how these tools and concepts are best used.

	FM2404

7.5 credits
	Planning; Innovative Regions
	Spatial Planning

Advanced, D
	· Give an in depth account of different perspectives on economic development

· Describe and discuss EU policy for creating competitive regions

· Have the ability to carry out and analysis of a regions development

· Be able to formulate a regional strategy

	
	Specialization Courses
	
	

	FE2402

7.5 credits
	Decision-making I
	Business Administration

Advanced, D
	· Understand the principles of axiomatic decision theory

· Be able to analyze different decision settings and theoretically evaluate alternative strategies

	FE2403

7.5 credits
	Decision-making II
	Business Administration

Advanced, D
	· Understand the cognitive aspects of individual decision-making and the limitations to rational choice

	FE2404

15 credits
	Management Control

(only in Swedish)
	Business Administration

Advanced, D
	· Understand the principles of contemporary approaches to management control

· Be able to apply the tools and techniques of management control 

	FE2405

15 credits
	E-business
	Business Administration

Advanced, D
	· Understand how the internet can be used for business development and business strategy

· Understand the implications of e-business for the internal business operations 

	FE2407

15 credits
	Investments in the IT-industry
	Business Administration

Advanced, D
	· Be able to analyze and understand business strategies in the ICT-industry and to evaluate them from an investment point-of-view
· Apply different investment models and carry out risk analyses

	FE2401

7.5 credits
	Business Intelligence
	Business Administration

Advanced, D
	· Demonstrate an ability to apply the theoretical principles and concepts of business intelligence to practical business situations

	FE2408

7.5 credits
	Knowledge Management
	Business Administration

Advanced, D
	· Understand the complexities involved in managing knowledge 

· Be able to analyze and evaluate knowledge management strategies and approaches in an organisation

	FE2418

7.5 credits
	Managing People in Changing Contexts
	Business Administration

Advanced, D
	· Understand key issues in organisational change, and management of change in different perspectives

· Understand the role of management in the process of organisational change and evaluate the strengths and weaknesses of differing approaches and techniques

· Understand how effective management and leadership are related to other key functions in the firm.

· Be able to apply some of the central ideas and techniques as practical tools for design and development of organisations

	IE2403

7.5 credits
	Entrepreneurship and the Innovative Firm
	Industrial Management

Advanced, D
	· Under development 

	IE24xx

	Management of Technology and Innovation
	Industrial Management

Advanced, D
	Under development

	
	Additional Optional Courses
	
	· 

	FE1329
7.5 credits
	Strategy development and IT 
	Business Administration

Basic, C
	· Understand different approaches to strategic development 
· Understand and apply current analytical models and methods in the strategic analysis of an organisation 

· Understand the role of ICT for the implementation of different strategies and for business development generally

	FE1308

7.5 credits
	Marketing of high-tech products, services and experiences
	Business Administration

Basic, C
	· Be able to outline and discuss different  theories regarding the marketing of high-tech products, services and experiences 

· Be able to apply relevant analytical tools in the formulation of marketing plans for any of these areas of marketing

	FE1315

7.5 credits
	Strategic Management of Change
	Business Administration

Basic, C
	· Be able to discuss and critically evaluate different theoretical approaches to strategic management and the management of change.


The programme is offered as a full-time programme over one academic year.  The recommended study path is presented in the order of courses in the curriculum. Note that there may be specific requirements for individual courses. 
The curriculum below is for the academic year 09/10.

	Study period 1
	Study period 2
	Study period 3
	Study period 4

	FE2402
	FE2403
	FE2405
	FE2407
	FE2409

	MI2407
	FM2404
	FE2401
	
	FE2408
	

	IE24xx
	NA1301
	IE24yy
	

	(FE1329)
	
	FE2404
	(FE1315)
	

	
	FE2418
	FE2415
	

	
	(FE1308)
	SO1306
	


Colour Code

	Mandatory
	Specialization
	Contextual
	(Additional)


6. Selection
Should there be more applicants than places for any given programme entrance, then the following selection procedure will be applied:

The assessment consists of a threefold appraisal of the applicant’s academic qualifications.  Should the applicant have a Swedish Bachelor degree, or comparable degree from a foreign university, an assessment will be made as to whether the degree comprises at least 90 credits in Business Administration or equivalent subject.  Furthermore, an appraisal will be made of whether or not a dissertation or comparable project of 15 credits or more is included in the degree.  Additionally, the degree will be reviewed for the inclusion of other, relevant, subject areas (e.g. Economics, Informatics, Statistics, Commerzial Law, Industrial Management).  Fulfilment of each one of these three criteria gives one merit point.  The maximum merit value is therefore 3.

Should there more applicants with the same merit value than available places, then priority will first be given to whichever sex may be underrepresented, after which selection will be made by casting lots.  

For further information see the BTH Admission Ordinance

7. Transition regulations for advancement
Students should have completed at least 15 credits from the specialization modules before starting their Master thesis. In addition the mandatory Seminar in Research Methods (or the equivalent) must be completed.

8. Excerpts from the National and local qualification framework for higher education 
Master’s Degree
Scope

A Master´s degree (one year) may be awarded on completion of 60 HE credits, including a minimum of 30 HE credits for in-depth studies and a minimum of 15 HE credits for an independent project in the main field.

Before taking a Master´s degree, a student must have been awarded a Bachelor´s degree in the arts, sciences, social sciences or artistic fields, or a vocational or professional degree, equivalent to a minimum of 180 HE credits from Sweden or another country.

Qualitative Targets

Knowledge and understanding

For the award of a Master´s degree (one year), a student must be able to demonstrate:

· Knowledge and understanding within the main field of study, including an overview of the field and in-depth knowledge of particular areas, as well as an insight into current research and development

· In-depth knowledge of methodology in the main field of study.

Skills and abilities

For the award of a Master´s degree (one year), a student must be able to demonstrate:

· An ability to integrate knowledge, and to analyse, evaluate and handle complex phenomena, questions and situations even with limited information;
· An ability to independently identify and, using appropriate methods, formulate questions, as well as plan and carry out advanced assignments within set time frames;

· An ability, orally and in writing, to present and discuss conclusions, and the knowledge and arguments on which they are based, in dialogue with different audiences;

· The skills that are required to participate in research and development or other scholarly environments
Judgement and approach

For the award of a Master´s degree (one year), a student must be able to demonstrate:

· An ability, within the main field of study, to make informed judgements taking into account relevant scholarly, social and ethical aspects, and demonstrate an awareness of the ethical issues of research and development;
· An understanding of the possibilities and limitations of research, its role in society and the responsibility of the individual for how it is used;

· An ability to identify personal need for further knowledge and to take responsibility for ongoing individual learning;

Degree specialisation

The precise requirements for degree specialisation may be decided by the individual Higher Education Institute. 
BTH specific qualification framework

A Master’s degree may be awarded on completion of at least 30 credits at D-level in the main subject area, of which at least 15 credits are in independent projects.  Of the 60 HE credits required for the qualification, there may be no more than 15 credits from basic levels.  
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