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 Qutdoor recreation vs. commercial tourism

« Visitor monitoring

 Visitor management

* Protected areas as tourist attractions
« Supplier's co-operation

« Balancing different interests



perspective

Organized vs. non-
organized travel

Legal situation

Spatial location
Recreation opportunities
Attractions
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2002 National park designation

2003 Visitor study — Short term effects of NP
designation

2005 Interviews tourism entrepreneurs
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Guidning natur
Miljdanpassning
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Fulufiallet NP 208 SEK 45.5% 4.98 MSEK
Gateway area 0

P s 1022 SEK 31.6% 11.6 MSEK
REgioni(otising 1985 SEK 52.8% 41.3 MSEK
gateway area)

Shiie (obiside 4275 SEK 50.9% 74.4 MSEK

region)

| US$ = 8 SEK




Avallable in May 2007

www.naturvardsverket.se

MONITORING
IN NATURE
AREAS

— a manual based on experiences
from the Nordic and Baltic countries







Tabell 43. Schematisk fordelning av zonerna langs en kontinuerlig skala. Efter Naturvardsverkets skotselplan

for Fulufjéllets nationalpark (Naturvardsverket, 2002)

Faktorer

Grad av mansklig paverkan
Servicegrad

Spar av andra besckare

Madten med andra besokare
Sannolikhet att uppleva avskildhet
Sannolikhet att uppleva stillhet

Sannolikhet att uppleva ordrd natur

Zon 1 Zon 2 Zon3 Zon4

Lag € > Hog
Lag € > Hog
Fa< > Flera
Fa < > Manga
Hog € > Mattlig / lag
Hog € > Mattlig / lag

> Mattlig / lag



I1l. High-intensity activity
zone

V. Development zone
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—— New Visitors

Weiler, Seidl & Weeks (2002): What's In A Name. The Impact of National Park
Designation




Protection status had an effect on the
travel decision

44.2%

The area was more attractive to visit
because of protection status

28.7%




Experiences

Services
Goods

Commodities

* Pine, B.J. & Gilmore, J.H. 1999. The experience Economy









"Fulufjallet gateway
region” tourism —>
development project

"Fulufjallsringen”
tourism network



“Experience” and “quality” driven

All agree with various "principles of sustainable
tourism”

All claim the National Park is positive for their
business, but few concrete examples

Authorities and park managers need better
knowledge of tourism






Inter activity

Intra activity
Managers

Other resource users



Conclusions

Protected areas as suppliers of outdoor
recreation and tourism attractions —
opportunities and dilemmas

Need to focus on visitor experiences (and
learn from them)

Management and business co-operation

Need for knowledge — well trained staff,
education and research



Globalization

Diversification
Commercialization

Competition from other leisure
activities / amusement

Social and economic change
Climate change



