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How to support communication of sustainability information A deeper understanding of sustainability information
to customers to encourage sustainable consumption and provision practices and consumer perception;
product development? How to model customer preference II) Aninformation architecture of tailored sustainability
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RESEARGH APPROAGH 1) A novel framework that guides the process to model
customer preference and design such sustainability
) In-depth case study of the companies; information architecture;
) User studies and co-created experiments to understand V) Guidelines on how to apply digitalised solutions in this
how customers prioritise product sustainability attributes; context.

1) Data analytics to create quantitative predictive models of

customer choice.
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